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ONE ENVIRONMENT
Renewing our commitment to the planet
In 2012, we continued to work on reducing our 
environmental impact and integrating sustainability 
into our core business practices. We strengthened our 
partnerships, continued our focus on conservation at 
work and home, plus upgraded our office spaces to 
help achieve our goal of LEED® certification. We also 
integrated our sustainability efforts into our 
charitable events.

Cleaning our local parks  
for CommunityOne Day.

Learning about eco-friendly  
products at Environmental Fair.

Watch our conservation video at 

loyalty.com/accountabilityreport

http://http://accountabilityreport.loyalty.com/2012/
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REDUCING OUR HARMFUL IMPACT

Three ways we make a difference
We understand LoyaltyOne’s environmental impacts 
and we’re doing everything we can to help reduce 
them in three main areas: our organizational carbon 
footprint, waste production and procurement 
practices. Read on to see all the ways we helped 
reduce our harmful impacts in 2012!

Our organizational carbon footprint
To help us measure our company’s carbon footprint, 
and ultimately reduce it, we established a baseline 
greenhouse gas inventory in 2008. Since then, we have 
measured our impacts against it. In 2012, we saw a 
slight increase in carbon emissions due to a fluctuation 
in external paper use, but a significant decrease in both 
electricity and natural gas usage. 

Total Corporate GHG Emissions 
(Metric Tonnes)

ONE ENVIRONMENT

Electricity Consumption  
(Kilowatt Hour)
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Carbon Dioxide per Associate  
(Metric Tonnes)

Total GHG Emissions by Locations 
(Metric Tonnes)

* 55 York Street and Satellite Drive are no longer occupied by LoyaltyOne

ONE ENVIRONMENT
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We measure three significant kinds of emissions: fuel 
(Scope 1), electricity (Scope 2) and indirect emissions 
(Scope 3) that are the result of manufacturing of 
paper, associate air travel and freight.

LoyaltyOne’s 2012 emissions increased slightly 
from 2011 (about 2%). This is primarily due to an 
increase in external paper as well as some minor 
increases in air travel and ground travel coupled 
with decreases in natural gas and electricity. Both 
Scope 1 and Scope 2 emissions decreased 
significantly (36% and 40%, respectively). This is 
due to a combination of greater green electricity 
and green natural gas from Bullfrog Power, lower 
heating fuel consumption (mild winter), and a 
general decrease in electricity from efficiency gains.

As always, we continue to look for new ideas and 
initiatives to reduce our carbon footprint!

GHG Emissions Breakdown by Scop
Metric Tonnes Carbon Dioxide

e 

6,664 Metric Tonnes (2009)
0.27%
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Scope 3 (Other Indirect 
Emissions – i.e., paper use,
air travel, freight)

78.81%

20.92%

6,664 Metric Tonnes (2009)
0.27%

Scope 1 (Fuel)

Scope 2 (Electricity)

Scope 3 (Other Indirect 
Emissions – i.e., paper use,
air travel, freight)

78.81%

20.92%

6,664 Metric Tonnes (2009)
0.27%

Scope 1 (Fuel)

Scope 2 (Electricity)

Scope 3 (Other Indirect 
Emissions – i.e., paper use,
air travel, freight)

78.81%

20.92%

ONE ENVIRONMENT



TURNING PASSION INTO PURPOSE 2012 ACCOUNTABILITY REPORT Page 15

How we have helped reduce  
our carbon footprint

•  Installed new digital signage to reduce paper usage 

•  Purchased green Natural Gas from Bullfrog power 
for our Calgary office

•  Supported and implemented building retrofits and 
system upgrades made by property management 
at our Toronto office

•  Completed an intensive energy audit of our 
corporate head office to find new opportunities  
to reduce our energy usage 

Fluctuations in the volume and frequency of our  
paper-based communications to AIR MILES 
Collectors can occur each year. In 2011, this had a 
positive effect on our carbon footprint. We anticipate 
that this impact could fluctuate in subsequent years.

GHG Emissions by Major Activity (%)

Paper – External

Air Travel

Freight

Packaging

Ground Travel

Heating

Electricity

Paper – Internal

ONE ENVIRONMENT
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Sustainable purchasing
As part of the LEED® for Existing Building: 
Operations and Maintenance Certification (LEED® 
EB:O&M) process, we are currently implementing 
a comprehensive sustainable purchasing policy and 
program. The LEED® Canada EB:O&M 2009 
certification includes many criteria that need to be 
fulfilled by landlords of the buildings (recycling 
programs, exterior maintenance programs, energy, 
atmosphere, water, construction). 

Key areas that are within our control are:

• Office supplies such as paper, toner and binders.

• Electronics and appliances.

• Furniture.

• Cleaning services and equipment.

• Lamps and lighting.

• Waste management and recycling.

Our paper policy
As a major component of our ongoing communications 
to our AIR MILES Collectors, the use of paper is a 
significant vehicle for promoting offers and 
information that is fundamental to the success of 
our programs and customer satisfaction. Since 2009, 
LoyaltyOne has had an environmental paper 
procurement policy to help minimize our impact on 
resources and eco-systems. Under this policy, all 
paper we purchase must be FSC-certified and have a 
minimum 30% post-consumer content.

The purpose of this policy is to:

•  Target reductions in overall paper usage, both from  
an internal and external communications perspective.

• C hallenge our vendors to continue to source 
environmental improvements in their practices  
and procurement on our behalf.

•  Ensure that paper purchases on behalf of 
LoyaltyOne are from certified, sustainable sources.

•  Establish an ongoing investigation of new 
technologies and practices that will improve  
our overall environmental impact.

To ensure that we meet these objectives, we 
continually take into consideration sustainability 
certification, recycled content, manufacturing 
processes and proximity in deciding which paper  
or supplier to use.

Watch our conservation video at 

loyalty.com/accountabilityreport

ONE ENVIRONMENT

http://http://accountabilityreport.loyalty.com/2012/
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FSC
We recognize that one of the most important 
practices that can affect the environment during the 
manufacturing of paper is how the forests are 
managed. To achieve greater environmental 
sustainability, forests need to be managed in a manner 
that will ensure that there is the least amount of 
impact on wildlife, groundwater, the environment, 
oxygen production and local communities who need 
the forest for their livelihoods.

The Forest Stewardship Council (FSC) is the most 
recognized certification program in the world, and it 
is the only certification program that is recognized 
by the World Wildlife Fund of Canada, the Sierra 
Club of Canada, the Canadian Boreal Initiative 
Markets Initiative, Greenpeace and many other 
environmental groups.

Therefore, when specifying paper for the production 
of printed communications, LoyaltyOne will require 
our vendors be FSC-certified and our priority is to 
use paper that is FSC-certified.

Purchasing green energy
LoyaltyOne is a strong supporter of clean, renewable 
energy. In 2012, we continued to utilize 100% green 
electricity from Bullfrog Power for our Toronto, 
Mississauga and Calgary offices. Bullfrog’s green 
electricity comes exclusively from wind and hydro 
facilities that have been certified as low-impact by 
Environment Canada under its EcologoTM program.

This year, we:

•  Achieved Emissary level, the second highest level 
on Bullfrog Power’s Green Index and became one 
of only five companies to do so.

• W e purchased 100% green natural gas from 
Bullfrog Power for our Calgary office.

•  We also began purchasing Bullfrog Power for our 
charitable partners’ events, such as the motionball 
gala and the Walk for Kids Help Phone.

By purchasing green electricity and natural gas from 
Bullfrog Power for our Toronto, Calgary and 
Mississauga offices, we were able to achieve a carbon 
dioxide reduction of 794.2 tonnes! 

ONE ENVIRONMENT
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Our Work at Home Program
Our Work at Home Program continues to have 
exceptional environmental benefits, cost savings and 
improved work-life balance for associates. In 2012, we 
started a pilot program for flexible work, which allows 
even more associates to work at home or from anywhere.

The program supports several LoyaltyOne strategic 
goals, including:

•  Engaging associates to lead more sustainable lives.

•  Enhancing work-life balance for associates who spend 
less time commuting and more time with family.

•  Demonstrating environmental stewardship through a 
reduction in energy use and carbon dioxide emissions 
associated with daily commuting.

•  Identifying operational efficiencies by renting less 
space and therefore reducing overall facility costs.

•  Maintaining a high level of customer care service.

•  Preserving business continuity by ensuring that 
associates are able to operate through localized 
power interruptions, serious weather conditions  
and transit disruptions.

Energy efficiency
Data centres can be one of the biggest users of 
energy for an organization. By benchmarking our 
data centre’s efficiency, we were able to get a 
current understanding of its level of efficiency and 
implement additional best practices. In 2009, 
LoyaltyOne reported on its Power Usage 
Effectiveness (PUE) metric, which is an industry 
recognized standard used to measure the energy 
efficiency of a computer data centre. At the time 
of our initial reporting in 2009, the PUE Industry 
Average was 2.0. We reported that our Mississauga 
Customer Care Centre was at 2.4 and our Toronto 
Corporate Office was at 1.9.

Based on recent survey studies, the most recent 
industry average for PUE is around 2. In 2012, our 
Toronto Corporate Office had an average PUE of 
1.68 and our Mississauga Customer Care Centre 
had a PUE reading of 2.1. We have seen significant 
energy efficiency improvements in both of these 
offices as a result of more efficient cooling 
systems, new server technologies and industry 
best practices. We will continue to look for new 
ways to lower our score at our Mississauga office 
and we’re working to use the energy coming into 
our computer data centre as efficiently as possible.

Learn about our data centres through our conservation video at

loyalty.com/accountabilityreport

ONE ENVIRONMENT

http://http://accountabilityreport.loyalty.com/2012/
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What is LEED®?
LEED® stands for Leadership in Energy and Environmental 
Design. It is a stringent certification achieved through 
independent review of building design and construction 
practices and is internationally recognized by the 
Canadian Green Building Council (CaGBC).

LEED® EB:O&M is a unique rating system that promotes 
on-going efficiencies to building operations. 

Our LEED® EB:O&M journey
For the last 2 years, LoyaltyOne has worked with our 
Corporate Head Office property management company 
to prepare our building for a LEED® EB:O&M application.

What does this entail?

•  Upgrades to the building’s HVAC and lighting systems.

•  Replacement of key infrastructure items such as 
boilers and chillers.

•  Coordination with vendors and suppliers to track 
purchasing and waste.

•  Installation of electrical sub-metering equipment.

•  Considering LEED® guidelines and standards for all 
new construction projects.

•  Surveying of associates and building tenants to assess 
their comfort levels and how they get work done on a 
daily basis.

•  Promotion and education of LEED® EB:O&M core 
principles.

We are committed to continually working with our 
property management to submit our LEED® EB:O&M 
application in 2013. Our goal is to ensure that our spaces 
are LEED® certified to promote an environmentally 
friendly and healthier workplace.

Calgary Office:  
LEED® Gold Commercial Interiors (CI).

Mississauga Office:  
LEED® Gold Core and Shell,  
LEED® Gold Commercial Interiors.

Toronto Office:  
Preparing for LEED® EB:O&M application  
to be summited in 2013.

ONE ENVIRONMENT
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ENABLING ASSOCIATES TO LIVE MORE SUSTAINABLE LIVES

Living sustainability
We aim to support our associates in leading more 
sustainable lives both at work and home. To do this, 
we continue to offer programs to increase 
awareness and provide associates with the resources 
they need to make more sustainable choices.

A greener fleet
In 2012, we provided a new and greener way for our 
associates to get around town with the purchase of  
a number of corporate memberships to the BIXI bike 
sharing service in Toronto and Montreal. So, if our 
associates want to bike to a meeting, or simply get 
some exercise, they can simply reserve one of the 
corporate keys to access the bikes at various 
locations across the city. And if they don’t feel like 
biking, they can always use one of our four fuel-
efficient vehicles.

We also continued to participate in carpooling 
through Smart Commute in Mississauga and 
memberships to AutoShare in Toronto and 
Communeauto in Montreal.

In addition to these green transportation options, 
associates can purchase discounted monthly TTC 
passes or simply sign-out passes for the day to  
attend meetings!

ONE ENVIRONMENT

LoyaltyOne Smart Car for associate use.
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The fairest of them all
This year, we held our fourth Annual Environmental 
Fair. A real favourite for our associates, the fair 
showcases environmental products and services to 
inspire better choices at work and home. This year, 
associates learned about sustainable transportation 
options available to them, new eco-friendly products 
and they were entered to win fantastic prizes such as 
a new bike or solar-powered backpack. We also gave 
everyone a special 5-minute shower timer to help 
encourage water conservation at home. With over 
70% of the entire organization participating in the 
event, we’d say it was a huge success!

Shower timers for everyone.

Healthy and delicious dishes
To promote optimal wellness, we implemented 
healthier food options including more vegan, low 
sodium and gluten-free choices. In addition, we 
launched campaigns promoting local produce, 
seasonal fruits and vegetables, super-grains and  
how to build a healthy plate.

Sample of a nutritious snack.

ONE ENVIRONMENT
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MAKING A DIFFERENCE ONE ACTION AT A TIME
One of the main goals we set for ourselves as an 
organization is to ensure that we lead by example in 
sustainable initiatives. We are continuously looking for 
new ways to have a positive impact on the environment 
and in the communities in which we operate.

In 2012, we: 

•  Began using 100% biodegradable, gluten free and 
vegan soaps in our offices. 

• I mplemented an office supply recycling program 
where old pens, markers, highlighters and other 
writing utensils are collected and sent to be recycled.

•  Continue to lead the way for our property 
management in Toronto to achieve LEED® EB:O&M 
certification.

• R evamped and updated our waste and recycling 
system for our Toronto office.

LoyaltyOne is a big believer in opening its doors for 
tours, consultations and meetings. This year, we 
hosted a number of environment-focused workshops, 
seminars, tours and opened our meeting spaces for 
numerous organizations.

Looking ahead
We’ll continue to ensure that all of our environmental 
initiatives align with our four strategic areas: create a 
rewarding and meaningful associate experience, 
integrate corporate responsibility into how we do 
business, reduce our impact on the environment and 
inspire others to do the same, while enriching our 
communities.

With these guides, we will:

•  Continue to encourage associates to participate in 
environmental programs.

•  Host environmental fairs and workshops.

• C ontinue to support our mobile and flexible work 
strategies to reduce commutes.

•  Grow partnerships with environmental 
organizations.

•  Expand our green procurement policies and move 
more of them to electronic versions.

• E xpand collaborative opportunities to work with 

vendors, suppliers and other lines of business to 
create new environmental opportunities.

•  Work towards having the Toronto head office 
become a zero-waste facility.

•  Add an electronic vehicle (EV) and EV charging 
station to LoyaltyOne’s sustainable fleet.

•  Provide new opportunities for associates to learn 
about environmental initiatives and programs.

•  Provide leadership by participating in leading 
environmental initiatives.

•  Participate in a number of sustainability-focused 
committees.

• F acilitate opportunities for our associates to 
volunteer with environmental organizations.

• H ire co-op students and provide valuable work 
experience to young professionals in the field of 
the environment, sustainability and corporate 
responsibility.

ONE ENVIRONMENT




